. . Each entry can be submitted for both the print and design categories for an additional $20.
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AWARDS Categories for Printing Excellence
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‘ o Each of the following categories will receive one (1) "Best of" award and at least one (1) "Merit"
.o. .o. award per category. Entries must be offset printed (except for the NEW Digital Category) to be
®%ccece®’ judged in the Print Category. Please check the appropriate box.

|. Annual Reports a 12. Foil Stamping a
2. Art Prints d 13. Newsletters (Coated) ]
3. Brochures (Bound) d 14. Newsletters (Uncoated) d
4. Brochures (Unbound) d I15. Posters & Broadsides d
5. Catalogs d 16. Postcards d
6. Presentation Folders a 7. Greeting Cards a
7. Books (hard cover & perfect bound) U 18. Direct Mail d
8 Book Jackets d 19. Stationery d
9. Calendars d 20. Business Forms (Sheetfed)) U
10. Die-cutting d 21. Business Forms (Continuous) 1
I'l. Embossing d 22. Labels d

Small Press Categories 350" x |8.125" or smaller

33. Brochures (bound & unbound) 35. Newsletters d

34. Catalogs d 36. Stationery d

Categories for Design Excellence

Design award entrants will be grouped in the following 38. Posters
Qa

two categories. Please check the appropriate box.

39. Annual Reports
1 PROFESSIONAL (|+ years of professional practice) Q

Each category will receive one (1) “Best of " award
40. Print Collateral

and at least one (1) “Merit" award per category

23. Magazines (Coated) H]

24. Magazines (Uncoated) |

25. Newsprint Magazines Q

26. Newspaper Q
27. Heat-set Web Q
28. Special Effects a
29. Self Promotion Q
30. Folding Cartons a
31. Blister Cards Q
(Judging based on best use of variable
printing techniques)

37. Labels Q

43. Corporate Identity
Qa

44. Stationery
Q

45. Environmental Graphics

a a
J STUDENT (currently enrolled as a student) 41. Print Advertising 46. Packaging
Each category will receive one (1) “Best of " award 3 3
and at least one (|) “Merit" award per category 42. Direct Mail 47. Self-promotion
a a

Entry Fees

Professional Entries:

1-4 entries $30 each entry
5+ entries $25 each entry

(Each entry can be submitted for both Print
and Design categories - add $20 entry fee)

Student Entries:

single fee,
$ I 5 unlimited entrees

Payment Information
Payment must accompany entries. Entries
received without payment will be disqualified.
Entry fees are non-refundable.

Check U (make payable to GCIRI)
MasterCard U VISA 1
Credit Card #

Exp. Date

Print Name as it appears on card:

Signature:

Send entries to:

GCIRI
302 Pearl Street, #108
Providence, RI 02907

Deadline

Entries MUST be submitted no later than
March 12, 2010. Entries received after this
date will not be accepted.

Eligibility
Only pieces printed between January |,2009
and December 31,2009 are eligible.

How to enter

Entries MUST include three (3) copies of
the printed piece along with the appropriate
entry fee in order to be considered.

Companies and Students may submit as
many entries per category as they wish.

All entry forms must be completely filled out
by the entrant.

Deadline for all entries

March 26,2010

Call 401-484-3727 for additional forms or
copy this form and submit with your entries.

Design: Regina Teresa Designs
Printing: Signature Printing, Inc.
Mailing: S&A Paramount Printing

Gold Sponsor

Tripp

Serving the Graphic Arts

Sponsorship information
For event sponsorship opportunities,
contact Betsy Grenier at 401-484-3727
for more information.

© 2010 The Graphic Communications
Industry of Rhode Island.

Entry FOorm Piease check one: d Print U Design [ Print and Design

Please fill all appropriate info so your entry will be judged properly.

Submitter’s Information

Name/Company Name

Contact
Address

Phone Fax

Email

Are you a member of:  GCIRI W Yes W No

U | am not a member and would like to receive more information.

Signature of Entrant

Entry Information (required for each entry)

Title of Entry

Description

Print Entry Information

Inks Used

Paper (type & weight)

Press Model

Press Maximum Sheet Size

Maximum Color Capacity

Design Entry Information

Designer

Description of design

Project limitations (color/budget/time etc)

Unique solution for client's need






